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Thewall
has years
● Visitors to Berlin are being invited to feel  
and celebrate the Peaceful Revolution with  
a week of activities. Here’s how people in the  
UAE can also take part, the anniversary’s project  
leader tells GN Focus

Two generations have come of age 
in a newly reunified Germany — 
the children of tomorrow, as the 
Scorpions referred to them in 

their epic smash, Wind of Change. 
With more than 200 events this week, 

Germany’s historic capital will attempt 
to take residents and visitors back to 
the magic of the moment, to that glo-
ry night when the Berlin Wall, history’s 
most divisive border, was breached in 
the Peaceful Revolution of 1989.

A host of special events this week 
will attempt to recreate the feeling of 

SEE OVERLEAF

AP

By Keith J.  Fernandez 
Special to GN Focus 
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that moment 30 years ago. Berlin will be 
transformed into an open-air exhibition 
and festival venue until November 10, 
with activities at seven city locations that 
are inseparably linked to the revolution. 

Commemorative highlights include 
a large-scale art installation and a stage 
show on the evening of November 9, both 
at the iconic Brandenburg Gate, 3D video 
projections on to building facades around 
the city, seven open-air exhibitions and 
augmented reality experiences. 

Visitors around the world will be 
able to celebrate alongside, with 
several experiences now acces-
sible online.

“The fall of the wall on No-
vember 9 is one of the happiest 
moments, if not the happiest 
moment, in recent German 
history, with a worldwide im-
pact by bringing the confron-
tation between the Eastern and 
Western blocs to a close and pre-
paring the ground for a united Eu-
rope,” Simone Leimbach, Project Head, 
30 Years Peaceful Revolution — Fall of the 
Wall at organisers Kulturprojekte Berlin, 

STRONGER TOGETHER

When the physical and ideological 
wall between East and West 
Berlin was breached on 

November 9, 1989, few had a clear idea of 
just how far the new nation would come. 

Thanks to a number of factors, not least 
the formation of the Eurozone, the greatest 
impact has been economic. Germany is 
now the fourth-largest country by GDP at 
$4.4 trillion (Dh16.16 trillion) in 2019 and 
an engine of global economic growth. At 
the time of reunification, the former GDR 
contributed just 8 per cent to the new 
nation’s GDP; today those regions are only 
about 15 per cent behind their western 
counterparts, Reint Gropp, the director 
of the IWH economic think tank in Halle, 
told the Financial Times. This is thanks in 
large part to a rise in infrastructure and 
industrial investment.

Although the economic gap between 
the two areas has yet to equalise, the 
convergence in living standards has evolved 
satisfactorily. By the 25th anniversary of 
reunification in 2014, disposable per capita 
income in the former East was 82 per 
cent of the western level, and the gap has 
continued to close in the past five years. 
In another 30 years, any differences will 
hopefully have entirely disappeared. 

— K.J.F.

tells GN Focus. “It has become a symbol 
for freedom worldwide.

“The actions of the courageous citizens 
of East Germany who stood up for free-
dom, democracy and human rights made 
the impossible possible, and they did so 
peacefully. This is something that still 
inspires us today and can give people the 
strength to engage with the challenges 
facing us today and in the future.

“History is written in everyday places 
and by very different people. That is still 
as relevant today as it was back then. We 
therefore want the visitors to take part in 
the celebrations, but also to learn about 
the past events and discuss their rele-
vance for the present and the future.”

In particular, visitors to the city should 
look up to the skies. Inspired by pro-

testers who raised banners to de-
mand a more democratic future, 
30,000 people in Berlin and 
worldwide were asked to think 
about their memories of these 
past events, as well as their 
wishes and visions for the 

future. These messages, 
written on 30,000 rib-
bons, are part of Pat-
rick Shearn’s Visions 
in Motion (pictured on 
page 1). 

Curated by Kultur-
projekte Berlin, the 
hand-crafted artwork 
floats in the skies above 

Berlin this week, span-

The wall has years

ning the 100 metres over the Straße des 
17 Juni towards the iconic Brandenburg 
Gate.

Global participation
People in the UAE and other parts of 

the world can send personal messages to 
the city at Mauerfall30.berlin; these will 
be projected at the Gate throughout the 
week.

For those who actually want to experi-
ence what life in divided Berlin was like, 
the augmented reality (AR) app MauAR 
will bring the now mostly disappeared 
wall to life on smartphones, taking users 
on a journey through time and to some 
important episodes of the Peaceful Revo-
lution. Anyone worldwide can view them 
at Mauar.berlin.  

About 30 other historic moments will 
be brought to life via AR. Developed by 
Facebook and ZDF digital, they can be 
accessed online via Facebook messenger 
at M.me/mauerfall30.

Finally, Saturday’s commemorative 
stage show at the Brandenburg Gate will 
be streamed online and broadcast on TV. 
The two-hour event will feature a talk 
with civil rights activists about Germa-
ny’s history of freedom, but there will also 
be light shows and musical performances 
by the Berlin State Opera, conducted by 
Daniel Barenboim, by musicians born in 
the former GDR, as well as younger acts 
who will seek to express how they have 
experienced life after the Wind of Change 
swept across a newly reunified Berlin. n  

CONTINUED FROM PAGE 1
● 3D video projections in Berlin  
to mark the 30th anniversary  
of the fall of the Berlin Wall

● (Inset and 
on page 1) 

The Skynet 
artwork, 
Visions In Mo-
tion overhangs 
the Street 
of June 17 
boulevard in 
front of the 
Brandenburg 
Gate in Berlin; 
(below)
Simone Leim-
bach from 
Kulturprojekte 
Berlin
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They may be a few 
thousand miles 
from their coun-
try of origin, yet 

German residents in the 
UAE feel strongly about 
upholding their culture 
and interacting with 
each other to maintain a 
sense of camaraderie. 

And as the 30th anni-
versary of the fall of the 
Berlin Wall takes place 
this weekend, there is an 
extra poignancy to this 
patriotic gusto. 

Moritz Drucker, Pastor 
to the German Protestant 
Church in the UAE, says 
the breaking down of the 
wall in Berlin had a huge 
impact on his life. 

“My family was actu-
ally split because of the 
wall. I had some aunts 
who lived in East Ger-
many and they were 
sometimes able to travel 
to visit us, but of course 
we felt there was a divide 
between us. 

“And then suddenly 
the wall came down and 
we were reunited as a 
family.”

Working for the 
church, Pastor Drucker 
says it’s his job to bring 
German people in the 
UAE together for activi-
ties and worship. 

“I am often with other 
Germans, eating togeth-
er, doing music, plus we 
have trips to the desert 
and the mountains of Ras 
Al Khaimah, or we go to 
the beach,” he says. “For 
me this is very import-
ant because I can live my 
culture and speak my 
language together with 
other people.” 

Sense of 
community

Another German ex-
pat, Tommy Schneider, 
a business develop-
ment manager working 
in Dubai, explains that 
events such as Oktober-
fest help preserve Ger-
man habits while allow-
ing other nationalities to 
enjoy the fun. “There is 
a strong community of 
Germans here, which is 
a comfort when you live 
away from home,” he 
says.

On the approaching 
anniversary of the fall of 
Berlin Wall, he says, “Be-
ing East German, the fall 
of the wall has greatly af-
fected my life as I prob-
ably wouldn’t have had 
the opportunity to live in 
the UAE or travel exten-
sively, which I enjoy a lot. 
I was really young when 
the wall fell, but when I 
watch videos of it com-
ing down and see the 

people celebrating, I still 
get quite emotional.”

Juliane Niederste-Hol-
lenberg is deputy Kin-
dergarten manager at 
DISD German School 
and teaches the German 
language to youngsters. 
She meets a lot of Ger-
man expats but adds, “I 
also love the local peo-
ple, that’s the reason I 
am here in the UAE.” 

It may be 30 years 
since the Berlin wall 
fell, but she recalls the 
day well. “I was outside 
making music with some 
friends and at midnight 
a lot of people came to 
the pub to celebrate and 
it was just a great, great 
day,” she says. 

“We actually went to 
the wall and climbed up 
and danced on it. The 
next day when the bor-
der was open and people 
from the East could come 
through, we welcomed 
them with chocolates 
and a big hello.”

Stay connected 
Another German ex-

pat, novelist and film 
lecturer Daniela Tul-
ly, says she tries to read 
German news every day 
and stay updated on 
what’s happening in her 
home country. 

“And sometimes I 
make it to the events or-

ganised by the German 
Emirates club,” she says.

“I also watch German 
movies once in a while, 
especially when I feel 
I’m losing touch with my 
roots. But I avoid German 
food as none of it served 
here is as great as my 
mum’s cooking.” 

She says the upcoming 
anniversary holds great 
meaning for her.

“The fall of the wall 
was one of the most 
memorable moments in 
my life, not only because 
my grandmother finally 
received a farewell let-
ter that her twin brother 
had written to her from 
the war in 1944, short-
ly before his death, but 
I remember David Has-
selhoff singing I’ve been 
looking for freedom. I re-
called my cousin crying 
when we handed him a 
Coke can that my par-
ents had successfully 
smuggled over the East 
Germany border in 1985, 
my one and only visit. 

“On the day of the an-
niversary, I might enjoy a 
can of Coke, feel grateful 
remembering my cousin 
once again, drink it to 
the tunes of Hasselhoff, 
and just feel proud to 
have been able to expe-
rience one of the greatest 
moments in German his-
tory.” n

By Emma Procter
Special to GN Focus 

● As the anniversary of the fall of Berlin Wall 
approaches, expats explain its impact on their lives 
and how they uphold their culture in the UAE 
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Many German com-
panies, large as 
well as small and 

medium-sized, have been 
calling the UAE home for 
many years now. Equipped 
with a transparent and al-
ways improving business 
environment, the UAE 
continues to act as the 
primary hub for German 
firms operating in the re-
gion and beyond. 

In addition to serving as 
a trading and service cen-
tre of excellence, the UAE 
is increasingly attract-
ing German companies, 
adding value locally with 
their goods and services 
made in Germany. 

The country’s strong 
manufacturing and engi-
neering industry is turn-

ing digital. No wonder 
that the term Industry 4.0 
was actually created in 
Germany. Together with a 
vibrant start-up commu-
nity, Germany has been 
reinventing itself to re-
main the economic pow-
erhouse of Europe. 

The ambition of the UAE 
leadership to become a 
platform for 22nd-centu-
ry technologies is on the 
same wavelength with the 
German approach. Hence, 
a number of government 
and private sector repre-
sentatives have started to 
embark on a bilateral dis-
cussion on how to take the 
already deep and exten-
sive economic relations 
to the next level. A good 
example for this is the up-

coming Global Manufac-
turing and Industrialisa-
tion Summit 2020 (GMIS) 
that will take place during 
Hanover Messe in April 
2020. 

Two sectors that de-
serve specific attention 
are training and educa-
tion, as well as health-
care. Acknowledging the 
historically strong pull 
factor of the Anglo-Saxon 
educational system, we 
strongly believe that Ger-
many’s vocational train-
ing tools and approach 
correspond well with the 
UAE’s plans to enable and 
prepare local talent for 
jobs in some of the emerg-
ing industries.

 The same is true for the 
German healthcare sys-

tem. Complementing the 
already existing excellent 
efforts of public and pri-
vate players in the UAE, 
German expertise stands 
ready for developing 
further the world-class 
healthcare service provid-
ers in the UAE. 

Expo 2020
Now focusing on the up-

coming highlight of 2020, 
the German pavilion at 
the Expo 2020 will depict 
a comprehensive picture 
of modern Germany. Un-
der the tag line Campus 
Germany, the pavilion 
will focus on the Expo’s 
sub theme of sustainabil-
ity. In its long history of 
innovation and environ-
mentalism, Germany has 

produced scores of new 
ideas and approaches. The 
country’s energy revolu-
tion, the Energiewende, has 
become a global bench-
mark and the pavilion will 
be incorporating that pio-
neering role into the Cam-
pus Germany concept of 
the pavilion too. 

Not only Siemens and 
SAP — two German in-
dustrial flagships that are 
premium partners of Expo 
2020 — will be present, but 
many more companies 
will participate in the Ger-
man pavilion, as well as 
in the special pavilion of 
the State of Baden-Würt-
temberg. Delegations 
from Germany will also be 
travelling to Dubai on this 
unique occasion. 

The German Emirati 
Joint Council for Indus-
try & Commerce (AHK), 
the official representative 
of bilateral business rela-
tions, will be a key partner 
for all German endeavours 
during Expo 2020. 

Looking forward to a 
thrilling year.

— The writer is CEO of 
the German Emirati Joint 
Council for Industry & 
Commerce (AHK)

On November 9, 
we celebrate the 
30th anniversa-
ry of the fall of 

the Berlin Wall. On this 
historic and landmark 
day in 1989, the former 
East Germany opened the 
borders to the West and 
thousands of East Berlin-
ers streamed across the 
border. 

Most Germans will nev-
er forget what they did 
and how they felt on that 
day. For me as a citizen 
of Berlin, this was truly 
one of the most remark-
able days of my life. I wit-
nessed the wall, which 
shaped the history of my 
city since 1961, being torn 
down. The fall of the Ber-
lin Wall was the result of 
peaceful cooperation in 
Europe, building trust step 
by step between former 
enemies. It was a moment 
of unprecedented and 
overwhelming joy.

Bilateral ties
Since the foundation 

of the UAE in 1971, the 
development of our bi-
lateral relations has been 
a success story. The es-
tablishment of a strate-
gic partnership in 2004 
underpinned our special 
relationship. Today, the 

UAE is not only one of our 
most important trading 
partners in the region but 
also an active and engag-
ing partner in many other 
fields. 

Another landmark in 
our bilateral relations was 
the visit of His Highness 
Shaikh Mohammad Bin 
Zayed Al Nahyan, Crown 

Prince of Abu Dha-
bi and Deputy Supreme 
Commander of the UAE 
Armed Forces, to Germa-
ny in June. With the joint 
statement being signed 
by German Chancellor 
Angela Merkel and Shaikh 
Mohammad Bin Zayed 
during the visit, our re-
lations have reached 
a new dimension. The 
statement will be the 
framework for our future 
cooperation and we’re al-
ready actively working on 
implementing the ambi-
tious bilateral agenda set 
during the meeting. The 
recent announcement 
of Germany being the 
Guest of Honour at the 
2021 Abu Dhabi Book 
Fair is a good example.

The UAE and Ger-
many share the same 
vision and ambition 
for their societies to re-

tain the ability to 
adapt to change. 
Both countries 
are working on 
tearing down 
the walls to 
unite people 
instead of sep-
arating them. The 
Year of Tolerance in 
the UAE is a good example 
for understanding how to 
do that by celebrating the 
diversity of a society and 
respecting its members’ 
different cultural back-
grounds. This is the spirit 
following the path of the 
historic developments 

on November 9, 
1989, and I’m 
truly convinced 
that this spirit 
will foster the 
special bond 

between the 
countries even 

further. 
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UAE-GERMANY TIES BUILT 
ON STRONG FOUNDATIONS 

●● Ernst Peter Fischer, the German Ambassador to the UAE, talks 
about bilateral cooperation and the anniversary of the fall of Berlin Wall

●● His Highness Shaikh Mohammad Bin Zayed Al Nahyan, Crown Prince of Abu Dhabi and 
Deputy Supreme Commander of the UAE Armed Forces, with German Chancellor Angela 
Merkel at the Federal Chancellery in Berlin

I assumed the role 
of Consul General 
in July, coming from 

Washington DC where 
I was the minister in 
charge of communication 
and culture at the 
German embassy  
since 2016.  

After having served as 
Deputy Chief of Mission 
at the embassy in Abu 
Dhabi from 1998 to 
2002, my wife and I are 
rediscovering the UAE.  
It is exciting to see the 
enormous changes the 
UAE has gone through in 
the past 20 years. When 
we arrived in 1998, the 
Burj Al Arab was about 
to be completed, which 
soon became a symbolic 
icon of the UAE in 
Germany. Just a few days 
ago, my wife and I had 
the first chance to go up 
the Burj Khalifa. It was an 
incredible experience.

Next October, the Expo 
2020 will open in Dubai. 

This will be a thrilling 
and challenging 

time at the 
consulate. I 
am incredibly 
proud that 

Germany will 
participate 

in this historic 
event with one of the 

largest pavilions. The 
UAE participated in Expo 
2000 Hanover 20 years 
ago. It was here the UAE 
impressed Germany 
and international 
visitors with an exciting 
desert fort pavilion. The 
participation of the UAE 
at Expo 2000 Hanover 
and Germany’s presence 
at Expo 2020 Dubai 
symbolises a strong and 
amicable relationship 
between the two  
great nations.

I am looking forward 
to an exciting tenure in 
Dubai in the perspective 
of the 50th anniversaries 
of the foundation of 
the UAE in 2021 and the 
establishment of our 
bilateral relations in 2022.

Holger Mahnicke, 
Consul General of 
Germany in Dubai, on 
growing economic and 
cultural cooperation 

MESSAGE FROM 
THE CONSUL 
GENERAL

Gulf News Archives

Germany has big plans 
for Expo 2020

●●Talking business with Emirati partners is always easy. Having 
close and resilient international business ties is a strong belief that 

Germany and the UAE share, says Oliver Oehms 

●● Ernst Peter 
Fischer, the 
German 
Ambassador to 
the UAE

Bilateral trade between 
Germany and the UAE in 2018

€9.5b
2017 €12.1b 

2016 €15.3b

German exports in 2018 

€8.3b
German imports in 2018 

€1.2b
THE UAE IS GERMANY’S BIGGEST TRADE PARTNER 

IN THE MIDDLE EAST AND NORTH AFRICA

BILATERAL TRADE

Airplanes Automobiles Machinery

Electrical equipment Chemical products

GERMANY’S MAIN EXPORTS IN 2018

Imported 
goods were 

mainly 
aluminium 
products

Source: Embassy of Germany in Abu Dhabi
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● A combination of factors have ensured that automobiles  
built by the Teutons are perceived as superior to the rest

“V orsprung Durch Tech-
nik”, “Freude am 
Fahren”, “Das Auto”. 
I would venture to say 

that 90 per cent of those who have 
come across the aforementioned mar-
keting catchphrases would not have 
bothered to figure out what they mean. 

However, it would also be safe to 
say that almost all of them know what 
these slogans stand for, and that is per-
ceived quality. 

In the automobile world, anything 
that has a connection with Germany is 
considered superior, and it is this ap-
parent perception that gives marketers 
from Audi, BMW and Volkswagen the 
confidence to daringly use German lan-
guage refrains even for their campaigns 
in other countries where German is not 
understood.

What is it that makes prospective 
buyers gravitate towards products that 
carry a Made in Germany tag? What is 
it that helps Germany account for more 
than 20 per cent of the world’s car ex-
ports market despite recent setbacks 
like the Dieselgate scandal?

 It is a combination of several factors.
It surely does help that the Germans 

have been in the business of making 
cars longer than anyone else. In fact, 
it was Karl Benz, a German, who 
patented the world’s first true, 

●BMW M5

modern automobile back in 1886. He also 
developed and patented several compo-
nents that are essential to an automobile 
such as the throttle system, spark plugs, 
gear shifters, radiator and carburetor. 
But as we have seen in many industries, 
just being the inventor of a technology 
does not guarantee you continue to be 
the leader in that industry. However, the 
spark that luminaries such as Benz and 
Gottlieb Daimler ignited was eminent-
ly carried forward by the subsequent 
generations of engineers and Ger-
many’s automobile industry has 
managed to continue its domi-
nance well over a century now.

The mechanical superiority of 
German cars is not just perceived, 
though. These have been proven 
in the motorsport arena over the 
past many decades. The country’s 
topography has also played a signif-
icant role in these cars being better 

in their handling dynamics. Winding 
mountain roads and twisty B-roads 
call for taut handling, and German en-
gineers have over the years developed 
chassis and suspension systems that 
can tackle the most tortuous of chi-
canes with ease. 

It also helps that the legendary Nür-
burgring race track is right at their 
doorstep, and they use its famed Nord-
schleife to fine-tune these cars. Then 
there is the Autobahn, with its virtual-
ly unrestricted speed limits, that spurs 
powertrain experts to test their own 
limits with every iteration of a perfor-
mance model.

It’s not just performance and han-
dling that the Germans have perfect-
ed. After acquiring erstwhile British 
uber-premium marques Rolls-Royce 
and Bentley respectively, BMW and 
Volkswagen have shown that they can 
take opulence and luxury to the next 
level too. Mercedes-Benz has also prov-
en its mettle here with its own Maybach 
sub-brand.

German manufacturers aren’t sitting 
complacently on their laurels either. 

As the automobile world is mak-
ing a shift towards electric, 

connected and autonomous 
mobility, the Teutons are 
at the forefront in re-
search and development 
in these areas too.

All these factors have 
contributed to the sus-
tained growth and firm 

establishment of German 
automobiles as the most 

sought-after in the glob-
al market. For many, when it 

comes to choosing a car, it is “The 
best or Nothing.”

THE ALLURE
OF GERMAN CARS

W illkommen to  
beautiful Germany.Every 
holiday has its own 

special charm in Germany. No matter 
if you prefer recreation and nature, 
sightseeing and entertainment, or 
shopping, Germany has truly some-
thing for everyone. 

Here visitors can also enjoy 
excellent infrastructure and many 
gastronomic delights. Germany 
ticks all the boxes and is known 
for being a highly Instagrammable 
country.

Top attractions
Home to more than 130 

national natural landscapes, 
46 Unesco World Heritage 
Sites as well as 200 long-
distance cycle tracks and 300 
premium hiking trails, Germany offers 
the perfect all-year travel experience 
with unique diversity.

Explore the breath-taking natural 
landscapes of the North Sea Coast with 
its quaint North Frisian Islands and the 
stunning Thuringian countryside with 
its famous Wartburg castle. Spend time 

in cities such as Dussel-
dorf, Dresden, Leipzig and 

Stuttgart, filled to the brim with 
culture, history and culinary hotspots. 
Families visiting Germany will enjoy 
a wide range of activities featuring 
various nature parks and outdoor zoos 
together with many theme parks across 
the country.

Things to do in winter
Although Germany offers a year-

round travel experience to all, the winter 
is a special time, when towns, cities  
and villages are adorned with festive 

decorations and the world-famous 
Christmas markets open their doors. 

Small cabins and stalls selling tasty 
wintry treats and arts and crafts  
line market squares and castle 

courtyards. 
The smells of gingerbread and 

traditional festive beverages waft 
through the air and choirs strike up 
festive melodies under twinkling lights. 
No matter which German region you will 

choose to visit, you will definitely enjoy 
the Christmas market traditions and 
the festive spirit.

For more information, visit  
Germany.travel

— The writer is Manager Marketing & 
Sales, German National Tourist Office 

Gulf Countries (GNTO)

Winter
● Mountains, adventures, history, charming festive 
markets and culinary treats — exploring Germany 

doesn’t have to be a summer experience, 
says Nicole Zaspel

wonderland

Rising demand for German degrees 
Mona Osman, Counsellor, Study in Germany, Goethe-Institut, explains  
what makes Germany a perfect study-abroad destination for UAE students

Have you noticed any growth in 
demand for German degrees in 
the UAE? 

There has been a significant 
rise in demand for German de-
grees in the UAE, especially for 
technical subjects.

As the official counsellor for 
Study in Germany, under the 
umbrella of the German Em-
bassy, the number of students 
counselled at the Goethe Institut 
are always rising with many 
enquiries from Abu Dhabi and 
Dubai, along with strong inter-
est from Al Ain and the northern 
emirates such as Ajman and Ras 
Al Khaimah. 

The Goethe-Institut offers 

tailor-made counselling through 
face-to-face meeting and 
emails. 

What essentially encourages 
students in the UAE to head to 
Germany for higher studies?

The main factor is the quality 
of higher education that Germa-
ny is known for and also the cost 
factor, especially when com-
pared to the services offered.

What programmes do UAE 
students primarily opt for when 
they enrol in Germany? 

UAE students primarily opt 
for engineering and medical 
programmes in Germany.

Do courses come cheaper in 
Germany than the UK or the 
USA? What about the cost of 
living?

Yes, courses come cheaper  
in Germany than in the UK or 
in the US, as most of the uni-
versities are state-owned and 
charge nothing or only a very 
small tuition fee. As for private 
universities, students always 
have the chance to apply for a 
scholarship. 

Cost of living in Germany is 
moderate compared to the rest 
of Europe and the US. Students 
are offered semester tickets for 
free transportation and  
they can eat at the universities 

at discounted prices.

Do German universities have 
courses in English? 

Yes, German universities have 
courses in English. 

While some universities 
offer courses in English from 
the bachelor’s level, depend-
ing on the field of study, many 
programmes are available in 
English on the master and PhD 
level. Nevertheless, it helps a 
lot if you have some proficiency 
in German when studying in a 
German-speaking country. 

For more information on lan-
guage courses, visit Goethe.de/
gulfregion

● A train passes through Harz Mountains in the state of Saxony-Anhalt

● Christmas 
market  

● Neuschwanstein 
Castle

© Westend61 / Patrice von Collani
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● Porsche 911

● Berchtesgaden 

Valley in Bavaria

By Sony Thomas
Editor, Wheels

● Audi Q8

● Mercedes-Maybach S650 
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What’s driving the future?

How has EMC evolved along with 
the Mercedes-Benz brand since 
the launch of its operations in 
1962? 

Emirates Motor Company 
(EMC), the flagship company of 
Al Fahim Group, has come a long 
way from an operation that started 
without a showroom in the early 
days to a large corporation with 
state-of-the-art facilities, hun-
dreds of employees and superior 
customer service attending to tens 
of thousands of customers every 
year. Furthermore, EMC has devel-
oped as a key and strategic part-
ner for Daimler AG in the Middle 
East, including investments that 
go beyond the business in the UAE. 
In today’s world, Mercedes-Benz 
would not be able to achieve its 
operational and strategic targets in 
the UAE without EMC.

What are the general trends in the 
luxury car market? 

The automotive business is 
probably living its biggest trans-
formation process ever and EMC 
is preparing itself to become the 
provider of choice for mobility 
solutions in Abu Dhabi and the 
UAE. Connected cars have become 
a reality, and soon fully electric ve-
hicles will be seen on the streets 

of Abu Dhabi. This in combina-
tion with transportation solutions, 
which go beyond ownership, en-
sure that EMC stays at the forefront 
of the market in Abu Dhabi — also 
in the future.

How does Mercedes-Benz cater to 
its customers’ shifting preferenc-
es?

Taking into consideration the 
above trends of connectivity, elec-

tric and mobility solutions, EMC 
has already introduced a ful-
ly-fledged leasing business more 
than three years ago, which pro-
vides our customers an option for 
ownership. Leasing is ideal, be-
cause it provides peace of mind 
and gives customers the chance to 
drive a car without owning it and 
without having to be concerned 
about insurance, service or resale 
values. Leasing provides them 
with the opportunity to drive a 
new car every one or two years at 
highly reasonable costs. 

How do you maintain an edge over 
your competitors in the luxury car 
segment in the UAE?

We represent the leading luxury 
car brand in the world, and EMC 
offers the largest number of mod-
els with the Mercedes-Benz line-
up. You can own an entry-level 
A-Class or purchase a luxury flag-
ship, the Mercedes Maybach. You 
can drive a hatchback, a coupe, 
a sedan in different sizes or you 
can choose an SUV from compact 
shapes to large 4x4 models. EMC 
has been the first of the German 
luxury brands to introduce plug-
in hybrid models in the UAE, and 
we will be launching the first fully 
electric version of the newly estab-
lished EQ brand in 2020.

Finally, could you talk about your 
association with Mercedes-Benz 
and EMC? 

I joined Al Fahim Group’s Au-
tomotive Division in June 2014 
after almost 25 years in different 
positions, countries and conti-
nents for Daimler, working with 
brands such as Mercedes-Benz, 
smart, Chrysler, Jeep and Dodge. 
My relationship with EMC, 
though, goes back to the mid-
1990s and so does my experience 
for the Middle East, including the 
UAE.

I have learned what it means to 
be on the distributor side of the 
business and I am trying to apply 
this experience on a daily basis 
when dealing with customers, 
suppliers, principals as well as my 
colleagues. It has been an excit-
ing journey and the future will be 
even more exciting, given the fact 
that all aspects of future mobility 
will play a more dominant role 
from now onwards. 

Being part of this future is what 
motivates me every day and the 
odds of being successful are very 
high, because the combination of 
a world-class brand such as Mer-
cedes-Benz with the local knowl-
edge, foresight and power of the 
Al Fahim family is the best recipe 
you can have.

EMIRATES MOTOR COMPANY (EMC)

●● Frank Bernthaler, CEO of Emirates Motor Company Passenger Cars (EMC PC), explains how Mercedes-Benz 
caters to major trends influencing future mobility

E&P major focuses on the UAE with  
a stake in the Ghasha Concession

Sitting atop the world’s eighth 
largest oil and gas reserves, 
the UAE is a globally import-

ant centre for energy production 
and a focus area for Wintershall 
Dea. In 2018, the company chalked 
up a major success by acquiring a 
stake in the Ghasha Concession, 
the largest gas, oil and condensate 
fields yet to be developed in the 
country. 

Wintershall Dea holds a 10 per 
cent stake in the project in part-
nership with the Abu Dhabi Na-
tional Oil Company (ADNOC) as 
operator, as well as ENI, OMV and 
Lukoil. 

This investment came after 
Wintershall Dea successfully com-
pleted appraisal wells in the tech-
nically complex Shuwaihat sour 
gas field in 2015 and 2017, demon-
strating the company’s operation-
al excellence and building an ef-
fective partnership with ADNOC. 

Recently, Shuwaihat was intro-
duced in the Ghasha Concession. 

The mega-project is expected to 
produce more than 1.5 billion cu-
bic feet of gas a day when it comes 
on stream around the middle of 
the next decade, enough to pro-
vide electricity to more than two 
million homes. In addition, more 
than 120,000 barrels per day of oil 
and high-value condensates are 
expected to be produced. Through 
its investment in Ghasha, Win-
tershall Dea intends to establish a 
strong and long-lasting presence 
in Abu Dhabi in partnership with 
ADNOC.

In 2019, Wintershall and DEA, 
two German companies with a 
long and proud heritage, merged 
to form a new European E&P 
champion. Wintershall Dea is 
now Europe’s leading indepen-
dent natural gas and oil company 
and is intent on growth. Having 
produced around 590,000 barrels 
of oil equivalent per day (boe/d) 
in 2018, it intends to raise that to 
around 750,000 boe/d by 2023.

With a 40-year contract for the 
Ghasha concession, the company 
intends to make a major, long-
term contribution in the UAE. 
Wintershall Dea is proud to be a 
partner to ADNOC. Additionally, 

the company takes its responsi-
bilities as a partner and guest in 
the country seriously, focusing not 
only on the money it invests but 
also on the wider in-country value 
it can offer to the UAE.

WINTERSHALL DEA

●● Wintershall Dea drilled two appraisal wells in the Shuwaihat sour 
gas field in 2015 and 2017

The Goethe-Institut is the of-
ficial cultural institute of the 
Federal Republic of Germany 

abroad. It promotes German lan-
guage, fosters international cul-
tural collaboration and conveys a 
comprehensive image of Germany.

In the Gulf region, the Goethe-In-
stitut was established in 2006 in 
Abu Dhabi, coordinating the activ-
ities of its two branches in Dubai — 
founded in 2007 — and in Muscat, 
founded 2012. From Abu Dhabi, it 
also initiates programmes in the 
other emirates, as well as countries 
in the Gulf.

Its aim is to encourage intercul-
tural exchange and dialogue, there-
by initiating projects that strength-
en the cultural exchange and open 
new perspectives of collaboration 
for the countries of its interest.

The Goethe-Institut offers Ger-
man language classes and coop-
erate with teachers for German as 
a foreign language. In the Gulf re-
gion, you can attend classes in Ger-
man and take exams in Abu Dhabi, 
Dubai and Muscat. Registration for 
its upcoming winter semester is 
now open. For more information, 
visit Goethe.de/gulfregion 

Promoting cultural collaboration in the Gulf region

●● Frank Bernthaler, CEO, EMC PC
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